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The purchase of our beautiful 1962 Cadillac Eldorado Barritz convertible was the result of our participation in 1997 “Motor Ioway 1000”.

“Motor Ioway 1000” is a 1000 mile week long tour stopping in 20 communities across the state of Iowa.  It is a week long celebration dedicated to the joys of vintage cruising.  The cars must be at least 25 years old.  Tour organizer John Swanson asks us to, “Think of it as a rolling museum of motor vehicle history”.  The Motor Ioway theme “You Gotta Know the Territory” is a line borrowed from the Iowa-born Meredith Wilson’s “The Music Man”.  Motor Ioway is always the first full week of October and the number of vehicles participating is 150 to 200.

Our first tour was in 1997 and the weather was uncharacteristically hot!  It was upwards of 95( F every day.  We drove our 1940 Dodge convertible.  There was no air conditioning and we had frequent bouts of vapor lock.  Needless to say by the end of the week, the daily trips were not all that enjoyable.  The tour opened the quest for an automobile with air conditioning to drive on Motor Ioway.  The quest started with our local GM dealer, Wally VanNess of Vaughn Automotive, aiding in the search.  

In January 1998 he called and told us he found just the automobile!  It was in Ottumwa at a widow lady’s house.  (I have always teased Wally about taking advantage of little old ladies trying to buy cars – especially Cadillacs.)  Wally and I (Jim) arrived at the home.  The little lady was not home but Wally had the keys to the attached garage.  He opened the door and there sat the automobile under cover.  It had sat there for five years after her husband’s death.  We pulled back the cover and there in all its pink glory was a 1962 Cadillac convertible.  PINK!!  How much teasing would I have to take with a PINK Cadillac?

Wally calmed me down and proposed that he come back and get the car, make sure it was running and then I could take it for a drive.  I suggested we check it out now, i.e. the motor bay, the trunk and the inside.  The engine was dirty but appeared to be all there, even the five year old battery.  The inside was in vinyl and looked in need of some help.  The trunk was dirty and at one time had a flat tire as evident from the flat still in the trunk.  Wally explained that when the Cadillac was purchased, Betts Cadillac in Des Moines, Iowa had checked all the mechanical parts including the engine.  The speedometer had 61,000 miles and Wally was pretty sure that it was the original mileage.  We replaced the cover and closed the garage door.  I wasn’t really interested in a PINK Cadillac, but asked that he call me when the automobile was ready to drive.

Three days later Wally called and we went for a drive.  I drove and everything seemed to work.  The ride was wonderful.  We drove back to the dealership and put it on the hoist.  The undercarriage did have one spot of rust.  There was a small amount of rust on the air conditioning (yes, air conditioning in a convertible) evaporator where the water drained.  However, it was not rusted through.  The automobile fit all the requirements my wife wanted to enjoy the Motor Ioway Tour so we agreed upon a price and I drove the automobile home.

My time during the remaining winter and throughout the spring was spent working on the automobile to make sure all would go well on the Motor Ioway Tour.  The usual things that need attention after a five year stand (i.e. brakes, carburetor, gas lines, brake lines, ignition, air temperature system, power steering) had to be reworked and/or replaced. The radio and clock worked but the electrical system for the windows, seat, top, headlights, and courtesy lamps had to have gears, wiring, lamps, etc. reworked or replaced.  The electric seat was a real challenge because it was so heavy.  I needed someone to help me, and as luck would have it, my son-in-law Gene was available. The service manual was a real help, too.  The disassembly, clean-up, and re-lubrication had the seat working like new.

Next came the white convertible top. The reservoir needed fluid, i.e. brake fluid.  After filling, the lifts did not leak.  I quit for the day. The next day the reservoir was down and had to be refilled.  The lifts still did not leak.  I decided all the air was out of the lines.  I replaced the protective cover and the top went up and down like a charm.  The convertible top was worn but kept out the rain and would do for now.  The interior of the car was vinyl and did not look too bad.  It would also have to do for now.

Now it was time to face the body of the automobile.  The pink Cadillac had been repainted the original pink heather color – but it had never been sanded and polished out.  Gene and I decided to start with the lower back panel as the kind of paint put on the car was unknown to us.  We started to wet sand and the water turned white – Great!  It was clear-coated.  Six weeks later after a lot of hard work sanding, polishing, and touching up, we had the finish we wanted and have it yet to this day.  The first phase of our work was completed with new tires and a final painting of the hub caps.  The automobile looked pretty good and ran perfect!

The automobile was ready for our first Motor Ioway tour in October 1998 – or so I thought.  500 miles into the tour, the generator went out, driving to the evening Shine Time in downtown Sioux City, Iowa.  We made it to the Shine Time and also back to our motel.  The next morning we were lucky to find an electrical automotive repair shop with an owner who knew something about generators.  He informed us his employees didn’t but we should go to breakfast and he would get it fixed.  One half hour later he found us at breakfast and told us to take our time as he had to hunt down an armature.  Two hours later we walked into the shop.  The automobile was done and he said it should be good for another 25,000 miles.

In the winter of 98-99, the interior of the automobile and the convertible top were refurbished by the Ottumwa Seat and Top Shop to the present condition.  

We have driven the “Pink” Cadillac to numerous car shows and cruises in southeast Iowa in addition to the seven Motor Ioway 1000 tours.  Our longest cruise was sponsored by “Treasures of Transportation”.  The starting point was Oshkosh, Wisconsin, on to Manitowoc, Wisconsin, a ferry ride across Lake Michigan to Ludington, Michigan, drive to Dearborn, Michigan, and ending in Auburn, Indiana, then a drive back to Ottumwa, Iowa.  The total mileage was close to 3000 miles.  On this cruise we visited the major automobile museums: Gilmore Car Museum, Henry Ford Museum, Chrysler Museum, and the Auburn Museum.  We also stopped at Lake Elkhart, Wisconsin and drove the Road America Track.  The Cadillac performed perfectly.  It seemed the automobile knew it was visiting its birthplace. 

We have won many awards these last eight years, but certainly the best award is the 1st place in the primary division of the 2005 Grand National Cadillac Convention in Des Moines, Iowa.

Today the “Pink” Cadillac has 84,000 miles and we intend to enjoy driving the automobile well into the future.

The history of this automobile is like the never ending story with a lot of handed down information.  This we know to be true.  We purchased the automobile from a Ragtop Shriner’s wife in Ottumwa, Iowa.  Her husband (Arnie) owned a tire shop that sold tires and performed front end repair work.  His shop converted the front end sealed joints to grease fitting joints.  They replaced anything that needed replacing in shocks, brakes, wheel bearings and put on radial tires.

Arnie took the automobile to Betts Cadillac in Des Moines, Iowa for engine and transmission work and then back to Vaughn Automotive in Ottumwa, Iowa for the final paint job.

The story of the purchase by Arnie, according to Wally, follows:

Arnie purchased the automobile from a fellow Shriner in Ottumwa, Iowa.  The story goes that the fellow Shriner performed work on an airplane for a person in Omaha, Nebraska.  On the return trip to deliver the plane, the owner informed the fellow Shriner of a car auction somewhere in the southwest (Oklahoma or New Mexico?).  They flew to this auction and the Cadillac was purchased by the plane owner.  The automobile had been in storage for 20 years.  The automobile was delivered to Omaha and the airplane owner did get the Cadillac running.  As it turned out he persuaded the airplane pilot to take this Cadillac as partial payment for the previous airplane repairs.  The fellow Shriner agreed and drove the automobile to Ottumwa and sold the Cadillac to Arnie.

Now you know the rest of the story.

DIRECTORS COLUMN

Flags, Fireworks, Food and Fun,  Fun,  Fun.  That is what summer is all about.  We certainly had fun at the ice cream social on June 24th.  The weather was perfect, the cars were shinning and the food was great. Twenty-seven gallons of ice cream were served. The Olmsted House is a perfect sitting for such an event, and the banjo music gave the final touch for a wonderful summer afternoon.

I am really looking forward to our July 21st (please take note of the date change) meeting at Hawkeye Antique Acres, Exit 117 on I-80, Waukee, Iowa.  Turn south after exiting, travel about two blocks, and follow the signs. At Hawkeye Antique Acres you will see; early gasoline engines, old tractors, flea market, crafts, 5 big diesel engines and one that weighs 150 tons.  The flywheel alone weighs in at 27 tons. This should give us a real insight on the history of engines. 

The admission is free, as we will be considered exhibitors. Be sure to wear your club shirt. There will be food concessions available on-site.  

We should plan to arrive at about 11:00AM.  Those of you wishing to caravan meet at my office at 10:30AM.

Some members are wishing to order club shirts and name tags.  Please let me know if you want to place an order, indicating size and the way you wish your name to appear on the nametag.  I will be placing the order no later than August 1.  Remember to include your spouse.

Plans are taking shape for the August meeting.  We are planning to meet the Buick club in Marshalltown on August 11.  We will see the Tree House and have lunch afterwards at Stones Restaurant.  Member Tom Crooks is making the arrangements and will have more details for us later.

Please note the date change for the July meeting.  It is now July 21.

If you did not read Richard Sill’s column “Museum Corner” in the July Self-Starter thoroughly please do so.  It gives an update on the Kruidenier ’37 LaSalle.  It has to make us feel very proud that we unselfishly gave it to the CLC Museum & Research Center so thousands of car enthusiasts from all over the world could appreciate it.  It was definitely the right thing to do.  Again, I think it shows where the hearts of Midwest people are, which certainly started with Mr. Kruidenier.

Until Next Time

Jim

Welcome to the Iowa CrossRoads Cadillac & LaSalle Region Newsletter!

Please remember . . .The success of our newsletter is dependent upon the contributions made by our members
Nancy Kirstein and Noel Friday are happy to coordinate the production of a monthly newsletter for the Iowa CrossRoads Region.  Nancy’s email address is: nkirstein@mchsi.com.   Her cell phone is 515-229-1427. Noel’s phone is 641-342-3137.
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Renewal of your National Cadillac & LaSalle Club Dues
Your copy of “The Self-Starter” magazine indicates the expiration date of your national Cadillac & LaSalle Club dues.  On the outside wrapper, just above your name and address is the date of your dues expiration.

CALENDAR OF EVENTS FOR 2007

July 21

Steam Engine Collection, Waukee, Iowa

August 11
Joint Meeting with Buick Club in Marshalltown
Sept. 29

Pancake Day   Centerville

October

TBA

November
TBA

December
Christmas Party 

Arrangements and dates are still pending for some  of the following ideas: a trip to the Amanas, the Covered Bridges of Madison Co., the Albaugh car collection, a fall picnic or potluck, and a combined activity with the Buick Club.  

Please watch the newsletter for details and newly scheduled events.  Always remember,  The More the Merrier, so don’t miss out on the fun.

MARK YOUR CALENDARS

“Positive Thinking”

A very old lady looked in the mirror one morning. She had three remaining hairs on her head, and being a positive soul, she said, “I think I’ll braid my hair today.” So she did and she had a WONDERFUL day.

Some days later, looking in the mirror one morning, preparing for her day, she saw that she had only two hairs remaining. “Hmm, two hairs… I fancy a centre parting today.” She duly parted her two hairs, and as ever, she had a GRAND day.

A week or so later, she saw that she had just one hair left on her head. “One hair huh…,” she mused, “I know, today I’m going to wear my hair in a pony-tail.” So she did and she had a FUN, FUN day.

The next morning she looked in the mirror and noticed that there wasn’t a single hair on her head.

“YEA,” she exclaimed, “How wonderful! I don’t have to take time to fix my hair today.”

Attitude is Everything!

Be kinder than necessary

For everyone you meet is fighting some kind of battle.

Live simply,

Love generously,

Care deeply,

Speak kindly. . .

Leave the rest to God


In the Good Old Summertime

At the Olmsted House 
Urbandale, Iowa - June 24, 2007
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1927 LaSalle               
Harley Earl – “The DaVinci of Detroit”

Harley Earl’s legacy as GM’s premiere design engineer is very much alive. It is his vision that defines the lexicon of what “is” a Classic Car today.

Harley Earl was born on November 22, 1893 in Los Angles California, one of the first cities designed for the automobile. His father, J.W. Earl, was from Michigan and had worked there as a lumberjack. In 1889 the senior Earl moved his family to the west coast and became a coach maker, building carriages, wagons, and racing sulkies. With the advent of the automobile he founded Earl Automobile Works in 1908 and began making customized parts and accessories for cars. 

The younger Earl attended Stanford University, but returned home before completing his engineering studies in order to focus on design and styling at his father's business. By the early 1920’s Harley Earl was designing custom auto bodies for most of Hollywood’s elite. His first notable project was a $28,000 streamlined car body for Rococo “Fatty” Arbuckle, Hollywood’s brightest star at the time. One of his more famous designs was a custom body with a saddle on the hood built for cowboy star Tom Mix. 

Cecil B. De Mille, who owned several custom body automobiles, believed the success of the movies and automobiles went hand in hand. De Mille said the success of movies and automobiles reflected "the heart of motion and speed, the restless urge toward improvement, expansion, and the kinetic energy of a young, vigorous nation."

During this same period, Earl Automobile Works also provided custom bodies for the large Southern California Cadillac dealership owned by Don Lee. Impressed with the Earl’s success, Don Lee purchased the company. Becoming Don Lee Coach & Body Works, Harley remained as general manager, providing the design work and running the body plant. The business of supplying coach-built bodies for the luxury car market was lucrative and the Lee-Earl partnership prospered. By the mid 1920s they were turning out 300 bodies a year, shipping some bodies as far away as India and Europe. 
In 1926 Harley’s success with the Don Lee Cadillac organization attracted the attention of Fred Fisher, patriarch of the famed Fisher Brothers. His enthusiasm for Harley’s success with luxury cars eventually prompted Larry Fisher, president of Cadillac, to phone Don Lee and request that Harley Earl be sent to Detroit for consultation regarding the LaSalle. 

GM had introduced the LaSalle that year to fill the price gap between the Buick and the Cadillac, but the car was a sales disappointment. Upon Harley’s arrival, the LaSalle project was removed from the engineering department and put in the hands of the newly formed design department headed up by Harley. The newly redesigned LaSalle for 1927 caused a sensation. Nearly 50,000 LaSalle’s were sold by the end of 1929, but sales never recovered from the Depression years and production was discontinued after the 1940 model year.

Eager to capitalize on their successes, Alfred Sloan was determined to establish styling and colors for mass produced cars and Harley Earl would be key to that success. Known as the Art and Color Section, the creation of a separate styling department was a first of its kind in the automotive industry. In 1937, Harley changed his Art and Color Section name to Style Section, reflecting the new general focus on design, including creating and modeling studios.
Harley was innovative in his approach to the deployment of a design by introducing two types of design methods. One was a two dimensional rough sketch which consisted of line drawings. The other was to mock-up a design in three dimensional clay models which were presented to management for selection. 

During the 1930s Earl continued to refine the LaSalle and Cadillac but one of his most famous designs of the era was the Buick "Y Job," widely recognized as the first "concept" car. (Buick officials said the division called it "Y" because so many makers dubbed experimental cars "X") The Buick "Y Job" is one of Harley’s most famous designs and is widely considered to be the first "concept" car. 

Styling and mechanical features of the "Y Job" showed up on GM products, particularly Buick and Cadillac, through the 1940s. Created by GM Styling and Buick Engineering, the "Y Job" was designed by Harley and built on a production Buick chassis modified by Charlie Chayne, then Buick's chief engineer. Earl drove the "Y Job" as his personal car during World War II years. 

The car reflected Harley's principles of longer and lower. It featured disappearing headlamps, flush door handles, a power-operated convertible top that was concealed by a metal deck when down, electric windows and wheels with airplane-type air-cooled brake drums. 

The tailfin, a brainchild of Harley's, was first introduced on the 1948 Cadillac. Another Harley Earl creation, the 1950 LeSabre, embodied many design and styling concepts which would appear on GM cars throughout the '50s including the name, which became a Buick car line name in 1959. 

Buick had so many ideas it wanted to try out in 1951 that it built two dream cars, the LeSabre, the brainchild of stylist Harley Earl, and the XP-300, which reflected engineer Charlie Chayne's approach. Both cars made impressive splashes with the press, but the LeSabre, with its jet fighter-inspired styling and flashy technical innovations -- such as a rain detector which activated the convertible roof to go up --  made it a hit on the auto show circuit. 

GM and Earl tested new ideas on the public with a traveling Motorama that toured the U.S. from 1953 to 1961. Among the ideas displayed were the prototype Corvette, the Chevrolet Nomad, and the Eldorado Brougham. 

The "fabulous fifties" saw some of the most beautiful and some of the most outlandish vehicles ever made. One observer lamented, "Styling became tyrannical" and another said, "Chrome was god, and Harley Earl was its prophet." 

Oldsmobile designer Richard L. Teague once told a story of having two sets of chrome designs for Earl to choose from. By mistake both sets had been put on the same design and Earl said, "Fellas, you got it." The car was produced with both sets of chrome overlays as the stylists shrunk in horror.  Teague said employees always called the boss Mr. Earl. "He demanded respect and he got it. All of us young guys were afraid of him. He kind of scared everybody half to death but he was still a terrific guy." At six feet four, he dressed colorfully, favoring light blue suits and two tone shoes. He loved to get his long body into his low prototype cars that he designed to accommodate himself. 

The long pent up demand for cars caused by the Depression and World War II burst into exuberant excess in the 1950s. New expressways were built to accommodate all the new automobiles. They led to new suburbs with drive-in theaters and drive-in restaurants that allowed patrons to remain in their comfy cars. 

But the 1950s and '60s were also a shaking out period for the manufacturers. Ten car companies became four. The casualties included Studebaker, Nash, Kaiser-Frazer, Hudson, Packard, Willys and Crosley. The powerful influence of Harley Earl for "lower, longer, wider" and with flashy fins beat down those who could not compete.

He said his most famous design, the fender tail fin on the LeSabre dream car, was inspired by an army airplane he had seen at Selfridge Air Force Base in Mt. Clemens, MI during the war; a P38 Lightning-fighter: 

"When I saw those two rudders sticking up, it gave me a postwar idea. When we introduced it, we almost started a war in the corporation." 

The tailfin grew until it became a futuristic parody, sparking a war with other manufactures, each trying to out-do one another with ever-larger tailfins. 

By the time of General Motors' 50th anniversary in 1956, Harley Earl had directly supervised the design of more than 35 million cars. All told, he indirectly influenced the designs of more than 60 million cars. 

Harley held the chief styling job for 31 years, his staff growing from 50 to 1,100 designers at the time of his retirement.  At his retirement in 1957, Harley reflected on his career: 

"My primary purpose has been to lengthen and lower the American automobile, at times in reality and always at least in appearance. Why? Because my sense of proportion tells me that oblongs are more attractive than squares, just as a ranch house is more attractive than a square, three-story flat-roofed house or a greyhound is more graceful than an English bulldog." 

Harley Earl died April 10, 1969, at age 75 after a stroke in West Palm Beach, Florida.  In his passing his legacy still lives in the Classic Cars we love today and now we remember the man that helped inspire the hobby we all love.

(Taken from Internet website www.classiccar.com/harley_earl.asp)
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